
 

 

 

 

 

 

 

 

 

 

 

 

 

Opportunity: 

Marketing & Communications Manager 
 

 

Prepared by 

Tapestry Talent, Search & Consulting 

January 24, 2024 

To Apply: http://tinyurl.com/WYSOMarketing 
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Wisconsin Youth Symphony Orchestras is seeking a Marketing & Communications Manager 
to showcase and support one of the most highly respected youth orchestra programs in the 

country through strategic and creative communications and marketing initiatives. 

 
About the Organization 
 

WYSO’s mission is to enrich lives by providing transformational musical experiences and opportunities 
to youth from 5-18 years of age. WYSO brings together youth from all communities, races, and ethnic 
backgrounds in southern Wisconsin: 30% of student members are Asian, 10% are LatinX, and 8% are 
Black. One hundred and seventy-three WYSO musicians speak a language at home other than English. 
With this exceptional diversity is an opportunity to celebrate cross-cultural friendships, with music as 
the connector, enhancing both quality of life, and brain health with just two years of instrumental 
musical study. 

 
WYSO has recently completed a spectacular 40,00 square foot facility - a permanent home for 
generations of musicians that can be used by all in the community. Building upon the vision of founder 
Professor Marvin Rabin over fifty years ago, WYSO will continue to draw young musicians from 
southern Wisconsin to participate in programming under one magnificent roof in an acoustically 
sensitive, light-filled space.  Over 20 rooms support three full orchestras, two string orchestras, a 
chamber music program, a harp program, a percussion ensemble, a brass choir program, and the 
esteemed WYSO Music Makers program, which removes economic barriers to participation through 
donor-supported sliding scale fees for weekly private and group lessons on strings and percussion. 
 

To learn more about this remarkable organization: WYSO - Wisconsin Youth Symphony Orchestras | 

(wysomusic.org) 
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Position Overview 
 

The Marketing & Communications Manager will play a major role in the creative vision, planning, 

implementation and support of a robust marketing and communications strategy designed to advance 

WYSO’s image and revenue goals. This includes marketing to the broader community the myriad uses 

of the exceptional new space, as much as WYSO’s programming.  Reporting to the Director of 

Development and Communications, the Manager will write and share the stories of students, WYSO 

alumni, and organizational history and milestones. The Manager will create in-house marketing and 

communications materials and oversee outsourced printing and other marketing needs. The Manager 

will serve as advocate and spokesperson for WYSO to the media, partners, and the community. The 

Manager will celebrate and share WYSO’s reach in diverse communities in the area. In addition, the 

Manager will oversee the timely preparation and execution of WYSO’s annual marketing budget in 

partnership with the Director of Development and Communications and the Executive Director and seek 

new advertising revenue sources for WYSO’s many programs and seasonal performances. 

Compensation range is $55,000 - $65,000 depending on level of experience. 

 

Essential Job Duties and Responsibilities 
 

• Establish strategic marketing and communications objectives with the Director of Development 
and Communications to support WYSO’s mission and vision of supporting Dane County youth in 
learning the language and skills of instrumental music performance.  

 

• Develop and implement an integrated communications plan and calendar to advance WYSO’s 
brand identity and broaden awareness of its programs and priorities locally, regionally and 
nationally.   Promote WYSO as a local, regional and national asset. 
 

• Write copy/stories, produce (or work with designers/printers to produce) and disseminate in a 
timely manner all communication materials including program books, media releases, 
advertisements, sponsorship packets, invitations, recruitment brochures, newsletters, videos, 
direct mail, e-communications and other materials as needed. 

 

• Develop short and longer-term plans and budgets to support the marketing and communication 
needs of WYSO.  Recommend goals and objectives to the Director of Development and 
Communications and manage and monitor progress. 
 

• Design and implement innovative social media strategies to cultivate online relationships with 
current and prospective members, donors, alumni, audiences and community organizations. 
Track and analyze social analytics.  Stay apprised of trends and algorithms.  Troubleshoot 
technical issues. 

 
• Following the WYSO brand guidelines, update and manage the WYSO website in a way that is 

visually compelling, grammatically correct, and functional.   Analyze/report usage and 
troubleshoot technical issues.  

 



 

 

 

• Expand and maintain relationships with local and national media outlets.  Maintain and regularly 
update the media database.   

 

• Collaborate with WYSO members, families, alumni, donors and the greater community to 
capture stories, videos and messages that demonstrate the impact of WYSO in our region. 

 

• Generate dynamic content and stories that build community and demonstrate the impact of 
WYSO to all stakeholders. 

 

• Recruit and retain advertisers for WYSO program and member handbook. Develop and expand 
ad trades with arts organizations throughout the year.  Manage and enable expanded 
solicitation of advertisers to increase advertising income. 

 

• Coordinate WYSO photography and videography.  Maintain photo/video archives. 
 

• Conduct media correspondence for WYSO to support the various key events and programming 
schedules.  Create content for social media, newsletters, flyers, ads, and other media outlets. 
 

• Ensure that the WYSO Board is kept fully informed about the events and activities happening at 
WYSO. Share stories and information to help them best represent WYSO in the community and 
support the organization’s development and fundraising efforts. 

 

 
Required Skills and Experience  
 

• Five years or more experience working in a communications role for an organization or 

business, with responsibility for overseeing the marketing and communications strategy. 

Demonstrated success in implementing the day-to-day activities is required. 

• Experience in computer software including Microsoft Suite (Word, Excel, PowerPoint), 

MailChimp or other newsletter software, Dropbox, Adobe Creative Suite (InDesign, Express, PDF, 

Illustrator, Premiere Pro). Experience in updating a WordPress website including photo sizing, 

form building, and visual storytelling. SEO knowledge a plus. 

• Experience in project management from beginning to end. 

• Experience working with a nonprofit is desired. 

• Excellent written, visual, and oral communication skills, including public speaking. 

• Exceptional organizational skills and attention to detail. 

• A record of success in engaging the broader community. 

• Experience working with volunteers and committees. 

• Ability to attend rehearsals and performances on weekends and in the evenings.  

 
 

 
 



 

 

 

Desired Attributes for Success 
 

• A passion for music and youth education.  

• Deep experience in cross-cultural communication, both verbal and nonverbal. Kindness with 

excellent relationship building skills. 

• Collaborative and respectful of others' ideas. 

• Ability to maintain a positive, supportive attitude and a sense of humor. 

• A natural predisposition toward lifelong learning.  

• A dynamic personality that works well with different personality types. 

• Knowledge of classical music is a plus. 

 

Benefits 
 

Health, dental and vision insurance, disability/life, 403b retirement savings plan, generous paid time off. 

 

Work Environment 
 

WYSO is located on Madison’s East side, on the fast-developing East Washington Avenue corridor to 
the Capitol. The new building unites in one space the administrative offices, the performance spaces 
and the practice spaces, where staff and families can work, learn and play together. While remote work 
is an option, the expectation is that the Marketing and Communications Manager will be on site most 
days. 

 

WYSO has retained Tapestry Talent, Search & Consulting to conduct the search for the next Marketing and 

Communications Manager. Applicants will be accepted on an ongoing basis until the position is filled. 

Interested applicants should send an email and cover letter to: 

 

Jennifer Winding 

Tapestry Talent, Search + Consulting: 

 jennifer@tapestrytalent.co  (yes, .co, not .com!) 

608-556-3315  

 

or apply through LinkedIn: http://tinyurl.com/WYSOMarketing 

  

 

WYSO is an equal opportunity employer. 
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